
In-App
Messaging

What problem 
does it solve?
The only built-in channel available for mobile 
app marketing up until now was mobile push 
notifications. This channel, however, does not 
allow you to interact with your customers inside 
your mobile app. With the growing number of 
mobile apps users, in-app messaging forms
the most crucial part of the mobile strategy (in- 
app messaging, mobile push notifications, text 
messages). Therefore, it is important that you are 
able to fully utilize the potential of this channel.
In addition, when in-app messages are 
combined with other Exponea capabilities,
like single customer view, product 
recommendations, predictions, and other built-in 
channels, the value significantly increases. 
 

In-App Messaging vs Mobile 
Push Notifications 

In-app messaging 

• messages displayed while the user 
is active in the mobile app

• no limitation on the character count
• no limitation on content, visuals and format
• no need for users to allow in-app 

messaging
• supports advanced use cases (product 

recommendations, predictions, etc.)
 
Mobile push notifications

• messages displayed to users who 
are not currently active in the app

• users need to allow mobile push
• messaging
• content can consist of only text, 

an image, and button/s
• character count is limited to 160 characters
• basic use cases (prompting users to open 

the mobile app, basic notifications) 
notifications)

What is the solution?
We are adding in-app messaging as a new 
channel to the Exponea app. This will enable you 
to communicate with your customers through 
the native interface of their mobile app. 
 

The first version will include a 
visual builder, enabling you to:

• easily design in-app messages (visual 
editor),

• add various triggers (now, scheduled, 
event-based),

• use pre-built templates,
• use customer segmentation to target 

your in-app messages,
• personalize content using 

all customer data, and
• view a live preview.

Competitive 
Differentiator 

Advantages of our solution 
over competitors

Our in-app messages provide all of the industry- 
standard capabilities. What makes our in-app 
messaging stand out from the crowd is the 
possibility to use a full-scale of customer data, 
predictions and product recommendations to 
personalize the content of the messages.

In-app messages are a way of displaying content to 

your customers while they are active in your mobile 

application. It uses the same principle as when you are 

displaying website overlays to the visitors on your website. 

The main difference is that the overlay is displayed within 

the native environment of the mobile app.
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Sell To Customers,
Not Sessions.

How can I use it

Predictive in-app messaging

Combine in-app messaging with Predictions 
and create customer segments with the highest 
probability to complete certain actions, like 
purchase, churn, interaction with an in-app 
message, etc.

Use these segments to boost your conversion 
by targeting only the customers with the highest 
likelihood of conversion.

Users activation through 
other channels 

In-app messages can be a powerful tool, but 
first, you need the users to install and use
your app. Thanks to Exponea’s omni-channel 
capabilities, you can prompt users to install your 
mobile app by sending them a personalized 
email. Once they have the app, you can use 
mobile push notifications (if enabled*) to 
effectively bring your users into the app.

*If mobile push notifications are not enabled, 
you can use in- app messaging to motivate your 
customers to turn on mobile push notifications.

Connecting the desktop 
experience with your mobile 
app. 

Thanks to the unified single customer view, you 
can use all customer data collected through 
multiple touchpoints to personalize the content 
of your in-app messages.

For example, check which customers haven’t 
opened your newsletter with personalized 
products, and display that same selection of 
products once they open your mobile app.

Who is the ideal client
Ecommerce stores with mobile apps. 
Mostly fashion and online retail
(e.g. H&M, Zara, etc.)

Learn more at exponea.com

http://www.exponea.com

